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TOTAL
POPULATION

A
BILLION
URBANISATION

57.0%

| SOURCES: L2 NSUS BUS RNMEN
EARNINGS REP RASA; KI NALYSS ADVISORY:

UNIQUE MOBILE

PHONE USERS

5.31
BILLION
vs. POPULATION

67.1%

ESSENTIAL DIGITAL HEADLINES

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

INTERNET
USERS

4.95
BILLION
vs. POPULATION

62.5%

COMPARABILTY:
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ACTIVE SOCIAL
MEDIA USERS

4.62
BILLION
vs. POPULATION

58.4%
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Ml INTERNET USERS OVER TIME
2022

NUMBER OF INTERNET USERS (IN MILLIOMNS) AND YEAR-OMN-YEAR CHANGE

GLOBAL OVERVIEW

4758 4,950
1212 4418
3,950
3,640
3,282
2916
2,692
2431
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sl UNCONNECTED POPULATIONS AL 4

2022 NUMBER OF PEOPLE (IN MILLIONS) WHO DO NOT USE THE INTERNET
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218;42 OVERVIEW OF INTERNET USE AL 4

ESSENTIAL INDICATORS OF INTERNET ADOPTION AND USE

CLOAM OVIRVITW

TOTAL INTERNET USERS AS YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
INTERMNET A PERCENTAGE OF IN THE NUMBER OF USING THE INTERNET BY ACCESSING THE INTERNET
USERS TOTAL POPULATION INTERNET USERS EACH INTERNET USER VIA MOBILE PHONES

495 62.5% +4.0% 6HS8M 92.1%

BILLION F192 MILLION  +1.0% (+4M)
O S e S o AR are. = ™ Hootsuite-
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Smartphone Penetration

op 15 Countries with the Most Mobile users




Global Internet Speed Trend

FASTEST AVERAGE FIXED INTERNET CONNECTIONS FASTEST AVERAGE MOBILE INTERNET CONNECTIONS

# COUNTRY SPEED IN MBPS # COUNTRY SPEED IN MBPS

01 THAILAND 308.35 01 QATAR 178.01
02 SINGAPORE 245.31 02 UNITED ARAB EMIRATES 177.52
03 HONG KONG (SAR) 226.80 03 SOUTH KOREA 169.03

ROMANIA 190.60 04 CHINA 155.89
05 SWITZERLAND 188.88 05 AUSTRALIA 112.68
06 DENMARK 185.36 06 KUWAIT 110.59
07 HUNGARY 183.29 07 SAUDI ARABIA 109.48
08 FRANCE 178.87 08 NORWAY 105.79
09 MONACO 175.52 09 NETHERLANDS 100.98
10 UNITED STATES 173.67 10 CANADA 97.39




Share of Web Traffic by Device

Laptops Mobile Tablet Other
& Desktops Phones Devices Devices

41 46% 55.73%

[ §

25%  +25%




e E . ==

Speed Global Index Apeil 2021 :)a gl O

Cuipiif depan Tgaul Cuo o Lu cadliys

(PPPY © »uan @ Josci ouuwl

122 | 176 "¢y 123 | 175 j 128 137. 1122 .
‘

obnw
96 | 23.0_ 99 22'4F“
Yl =

Mbps dcpuli 2
Lolle wagul @ oxin
Lycwsom 95 24.00=m

-
() @ arlibya24 (@) www.akhbarlibya24.net

(f) akhbarlibya24




.
—

SOCIAL MEDIA USERS OVER TIME

MUMBER OF SOCIAL MEDA LISERS {IM MILLICHS) AMD YEAR-OM-YEAR CHAMGE [MOTE USERS pMAY MOT REPRESEMT UMIGHLE IMDIVIDLIALS)

CeLTHILAL DT RV

4,623

4199
3,709
3,461
3,196
1789
2,307
2,078
2012 iﬂlﬂ 2014 2015 Eﬂlﬁ iﬂl? 2018 1019 iﬂiﬂ iﬂil Iﬂii
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Percent of Time Spent on Apps with Mobile devices

Maps

Instant Messenger

Music

Photos

Weather

Games

Persona

Social Networking

Retail

News

Sports

Portals

Politics

B Mobile




Most Visited Social Media Platforms

Facebook

Youtube

WhatsApp

FB Messenger

Neixin / Wecaht
\

Instagram

Tik Tok

QaQ

Douyin

Sina Weibo

Qzone

Snapchat

Reddit

Kuaishou

Pinterest

Telegram

Twitter

Quora

Viber

LINE

900 1200 1500 1800 2100

Number of active users in millions

2400

2700

3000




World E-commerce Statistics

Sales In billion U.S. dollars
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FAgure N3,  Global advertising expendibure by - Share of Intermmet advertising revenue,
different media, 2000 and 2007 by compamy, 200102007
(Per cent) {Per cent)

2010 2017 - I I I I I I I I

2011 2012 203 2015 2016 2017
Intermet Ourtdioor Radio ™ Print
|
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RFaport 10-K (htpacSabc yzfinvestor’) and Facshbook Anmusal
Report 10-F (https:Arwastor foo.comdfinanciaelsddafault asped .
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Figure |.3. Cloud traffic, by region, 2016-2021
(Zettabytes)
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Tabhber IV L Soeloctoed acOuitsitihons Dy Sic maajor dgitadl piatforTnms, 20710-20718

NOMm-reslciomtial rooat

2010 11T Esghah Avenuoe SSTaATe

Uninted Stateon L Alphabet Inc 1 900

Micronoft Corp
R ey ———
Tolacorm @cul et Unitec Staton T Aphabet Inc 12 450

Skype Globhal Sart

Motorou Moty
Holdings Inc

Luaceormboarg

2012

Yarmirmvear T Unitodd Staton Microsoft Corp

I TG at SOftw arse Savel

sServices Unitocdd Staton - Facebook Inc 1 OO0

2012 Inotagrarm nc

INTOrMHot SoOftwiars st

2014 WVWHhat oA Tnc services Unitoc! “Staton T Facebook lnc 19 aon
e ATy — Ve
2014 g::“- .o:‘é,‘u):‘”‘::: & Tl ON Uil PDITIenT Fintand Microsoft Corp - 991
e S —
2014 Nesnst Labs inc Eloctronkcs Unitod Staten Adphabot o 3 200
2014 Boatns Elociromse s LLC Elocironmics LInitoc “Staton Apppto e =S 000
2014 MOjarvg A SOTtw are Coww e clon Microsor Corp =2 500
2014 Oculun VIR Inc Software Unitocd Staton Facebook Inc =2 1851
IT conpulting anmc A al e Group Molcaeng
2014 AvumoN AV HoOnNmgs L Servic i Lees 1 O8s
2016 . Lnkecdin E-commerce/B28 Unite<dd Statoes Microsoft Corp 26 639
e ) e ] ———
ErT=Tm e aesran
Dasrvng TN VDT ComMmputorn anct A altra Group HMolcaeng 3
2016 CGhrowup o Lt GICIrOMC S rotaling China Lty 4 547
2016 Yok Taow Inc E -commorcosEs 2 e Chirss ::;,b.bn Group Holdng - 3o
2016 Laracds SSowuth East Asiia  INTOormot ancd Catsldogiss - Smngapore S AND Ao Growupy Holching 4+ 00O
e Lua rovailing ey
207 Whnole Foods Market nc :’.o-od'ma:;d beverape United SStates A azEon. o o 13 56
T IntorTet anct cataloguses 3 T AN A Growusr Molcing
2017 T Toopacliea ! rotmiting S Il O v i : Lecs 1 096

Ly™ o Softwiare Linimedcd Stateons Adphab-at o 41 000

InNtormnaet ancd catalogusos Linitoct Arat
2017 SO COT rotaiting Ermnirates A aceon o orm e 580

COMM PAstTeors anmcl -
20318 CRmtiuat e S8 =nin Liriterct “Stataon Microaort Corg 7 S500

JRrTeatown L. Cholsos NON - roslcSonTial roal
Marmwaotr, Now Yors oDTato

Unitoc) Staton Adphat ot nc =2 400

2018 Sun Art Retall Group Lod - :.°°° and boverage ! Mong Kong (China) . ANbaba Group Holding 2 065
iy L. t<cs
Foocuwus Modia INnToOrmmation - Adveartinng amnct = T S ARDaba Growup HMolcing a6
2018 TJeochnmnology Co Ltag VLS T < - - Lncs 4




Top 50 World’s Most Attractive Employers
Global Business Ranking 2020

Business Students

Google

Apple

Microsoft

Amazon

Deloitte

Goldman Sachs

EY (Ernst & Young)

PwC (PricewaterhouseCoopers)
J.P. Morgan

L'Oreal Group

McKinsey & Company

KPMG

Nike

The Boston Consulting Group (BCG)
Mozrgan Stanley

BMW Group

Adidas

Procter & Gamble (P&G)

I The Coca-Cola Company

)} LVMH Louls Vuitton Mot Hennessy

o34 Citt

1 Sony

Bank of America

3 IKEA

IBM

5 Bain & Company

Johnson & Johnson
Unilever

A Daimler/Mercedes-Benz

Accenture

5C H&'l‘

Deutsche Bank

¢ PepsiCo

Facebook

-

56 HSBC

'8 Barclays

) Volkswagen Group
il Dell

3 Samsung
4 Huawel

16 AB InBev

3 UBS
) General Motors

Nestle

Toyota

Intel

Grant Thornton

Ford Motor Company

Credit Suisse

Heineken



A Increasing demand

N Decreasing demand
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Crara Analysts and Scientisis

Al and Machine Learming Speciaksts

Hig Data Spaciaksis

Cigrtal Marksting and Strategy Specialisis
FProcess Automation Specialisis
Business Development Profesmonals
Digital Transiormaton Specialists
Imformaticn Security Analsts

Soirwara and Applications Developers
Interrvet of Things Specalists

Praject Managsers

Businsss Senvices and Adminstration Managers
Database snd Memwork Professonals
Robofics Enginaars

Siratagic Advisars

Manapgsmant and COrganization Analy=sis
FinTech Enginears

Mechanics and Machinery Repairars
Organzational Developmeant Specalists

Rizk Mamagemant Speciaksis

e e e S— — r— — — — — —— —

L - - - R R - R - RR S - R
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Oata Emtry Clarks
Administraiive and Executive Secretanias
Agcounting, Bookkespimg and Payroll Clarks
Accountants and Audifors
Assemibly and Factory Workers

usinass Senvices and Adminisitation Managers
Clignt information and Customear Sarvice Workers
Saenaral and Opamtions Managans
Mechanics and Machinery Repairers
Matenal-Recording.and Stock- Kespang Clarks
Fimancial Analysts

Postal Service Clark

o

1

Saes Hep., Whobssala and Manutf
Ralationship Managars

Hank Tellers and Aelatad Clarks
Dioor-To- Dioor Salss, Mews and Strest Vendors
Eleciromios and Tetacoms nsta®ers and Rapazers
Human Resources Spaciaksis

Traming and Development Specialisis

Comstruction Laborars

ech_and Sci.Prod

5
L

31
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https://twitter.com/intent/tweet?text=%D9%81%D9%8A%D9%85%D8%A7+%D9%8A%D9%84%D9%8A+%D8%A3%D9%87%D9%85+%D8%B3%D8%A8%D8%B9+%D8%AA%D9%82%D9%86%D9%8A%D8%A7%D8%AA+%D9%85%D8%A8%D8%AA%D9%83%D8%B1%D8%A9+%D8%B3%D8%AA%D9%8F%D8%AD%D8%AF%D8%AB+%D8%AB%D9%88%D8%B1%D8%A9+%D9%81%D9%8A+%D8%AA%D9%82%D8%AF%D9%8A%D9%85+%D8%A7%D9%84%D8%AE%D8%AF%D9%85%D8%A7%D8%AA+%D8%A8%D8%A7%D9%84%D9%85%D8%AF%D9%86+(%D8%A8%D8%AF%D9%88%D9%86+%D8%AA%D8%B1%D8%AA%D9%8A%D8%A8+%D9%85%D8%B9%D9%8A%D9%86):&url=https://blogs.worldbank.org/ar/voices/sustainablecities/top-7-disruptive-technologies-cities/?cid=SHR_BlogSiteTweetable_AR_EXT&via=Albankaldawli
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a POPULATION BY AGE GROUP 2
TOTAL POPULATION AGED POPULATION AGED POPULATION
POPULATION 13 AND ABOVE 18 AND ABOVE AGED 1670 &4

6.91 75.9% 67.4% 66.1%

MILLION 5.3 MILLION 4.7 MILLION 4.6 MILLION

TR T o L
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ESSENTIAL HEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE )

Amnmmmmmwnmommmwmwwumffs:uumxmmlm e
TOTAL MOBILE INTERNET ACTVE SOCIAL

USERS MEDIA USERS

CONNECTIONS

6.91 11.62 3.19 6.00

MILLION MILLION MILLION MILLION
URBANISATION: vs. POPULATION: v POPULATION: va. POPULATION:

80.8% 168.1% 46.2% 86.8%

- - - i - Aﬁiﬁ —-
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MOBILE CONNECTIONS BY TYPE Cs

NUMBER OF MOBHE MOBILE CONNECTIONS PRE-PAID CONNECTIONS  POST-PAID CONNECTIONS BROADBAND CONNECTIONS
AS A PERCENTAGE OF AS A PERCENTAGE OF ALL AS APERCENTAGE OF ALl {3G-5G] AS A PERCENTAGE OF
TOTAL FOPULATION MOBILE CONNECTIONS MOBILE CONNECTIONS  ALL MOBILE CONNECTIONS

11.62 168.1% 90.8% 9.2% 82.4%

MILLUON

OVERVIEW OF MOBILE CONNECTIONS WITH SHARE 8Y PAYMENT TYPE AND CONNECTION BANDWIDTH ===
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FACEBOOK: AUDIENCE OVERVIEW

C
THE POTENTIAL AUDIENCE " THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

Ve
POTENTIAL AUDENCE® FACEBOOK'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS  ADVERTISING AUDIENCE QUARTER CHANGE TS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED USING  COMPARED TO THE TOTAL IN FACEBOOK™S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE*

5.50 104.7% +5.8% 389% 61.1%

MILLION +300 THOUSAND




il FACEBOOK ACCESS BY DEVICE s

2021 THE DEVICES THAT FACEBOOK USERS USE TO ACCESS THE PLATFORM e

PERCENTAGE OF FACEBOOK PERCENTAGE OF FACERBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK
USERS ACCESSING VIA ANY USERS ACCESSING VIA LAPTOP USERS ACCESSING VIA BOTH USERS ACCESSING VIA
KIND OF MOBILE PHONE OR DESKTOP COMPUTERS ONLY PHONES AND COMPUTERS MOBILE PHONES ONLY

99.3% 94.2%
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FACEBOOK MESSENGER: AUDIENCE OVERVIEW 2

THE POTENTIAL AUDIENCE™ THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK MESSENGER | —=———=—"]
1= 1)
POTENTIAL AUDEENCE" MESSENGER'S POTENTIAL PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ADVERTISING AUDIENCE MESSENGER'S AD MESSENGER'S AD
CAN BE REACHED USING COMPARED TO THE TOTAL AUDIENCE THAT FACEBOOK AUDIENCE THAT FACEBOOK
ADVERTS ON MESSENGER POPULATION AGED 13+ REPORTS IS FEMALE® REPORTS IS MALE"

4.00 76.2% 37.5% 62.5%

MILLION
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\NSTAGRAM: AUDIENCE OVERVEW

(+
THE POTENTIAL AUDIENCE® THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM

PRCBOAMEOF
INSTAGRAM'S m":ct“ o
ADVERTISING AUDEE

COMPARED TO THE TOTAL

mmwmm 13
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ol TWITTER: AUDIENCE OVERVIEW

2021 THE POTENTIAL AUDIENCE® THAT MARKETERS CAN REACH USING ADVERTS ON TWITTER

POTENTIAL AUDIENCE" TWITTER'S POTENTIAL QUARTER-ON. PERCENTAGE OF
THAT TWITTER REPORTS ADVERTISING AUDIENCE QUARTER CHANGE TS AD AUDIENCE

CAN BE REACHED WITH COMPARED TO THE TOTAL INTWITTER'S THAT TWITTER
ADVERTS ON TWITTER POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE"

3444 6.6% +5.3% 6.6%

THOUSAND +17 THOUSAND

PERCENTAGE OF
ITS AD AUDIENCE
THAT TWITTER
REPORTS IS MALE"

(»

93.4%
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LINKEDIN: AUDIENCE OVERVIEW o

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON UNKEDIN m——
s
POTENTIAL AUDIENCE® UNKEDIN'S POTENTIAL QUARTER-ON. PERCENTAGE OF PERCENTAGE OF
THAT UNKEDIN REPORTS  ADVERTISING AUDIENCE QUARTER CHANGE TS AD AUDENCE ITS AD AUDIENCE
CAN BEREACHEDWITH  COMPARED TO THE TOTAL IN UNKEDIN'S THAT UNKEDIN THAT LINKEDIN

POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMALE" REPORTS IS MALE"

3100 6.7% +3.3% 22.7% 77.3%

THOUSAND +10 THOUSAND
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vl TOP WEBSITES BY TRAFFIC (ALEXA) s

PLOVAI  RANKING OF TOP WERSITES BASED ON TOTAL TRAFAC VOLUME IN DECEMBER 2020, ACCORDING TO ALEIA' e

TIME /DAY  PAGES / DAY § WEBSITE TIME /DAY  PAGES / DAY

0l GOOGIECOM 150 415 1702 N IVECOM wns s0
02 YOUTURECOM 17M238 986 R ARIGATENEWSNET 108 )
03 GOOGLECOMIY NS i B 2EVNE I 28 180
04 FACHOOKCOM 1 s w U MAWDOOICOM M 508 17
05 YAHOOCOM 5M 088 7 15 BONGACAMS COM 24 485 19
06 OMNSOOQLOM ™S b5l 6 KOOORACOM wms 009 o
& WIOEDIAORG IM 485 N UV SAEROMNET M 518 140
08 AMAZONCOM 1OM 405 9% B RESEARCHGATENET PV 218
09 MCIOSORCOM s 0 B VIDECCAMPAGNCO 1M 095 134
)

AUDPRESSCOM ™17 &N 20
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vl TOP YOUTUBE SEARCH QUERIES 2

YLV VAR uscrs' 107 SEARCH GUERIES ON YOUTUBE IN 2020 =

ol ald 100 n o B
02 d 7] ~ N
03 - 2 3 bl L
04 - w0 14 Jaas N
05 W0 2 15 adadd 10
06 a4 » 16 social L 8
W HAUSA 18 7 - 8
08 PYOR ]
09 Jakd 15 9
10 Jda B 2
- —
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